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Markets for intercropping-based products are still limited 
across Europe. Wider adoption is limited by the need for grain 
separation, processing and quality control, as well as the 
lack of established value chains. Moreover, the feed industry 
market is reluctant to use mixed crops because modern 
livestock nutrition requires precisely formulated feed with a 
consistent composition. 

Despite these challenges, mixed grains can be processed 
into innovative food products, such as healthy bakery 
products. Strip intercropping instead of fully mixed fields 
minimises the need for complex post-harvest separation, 
allowing crops to immediately enter existing markets.

Developing new markets for mixed crops can increase 
the value of cereal–legume intercropping. Eco-labelling 
may create premium market opportunities, while new food 
products can increase demand for intercrop harvests.

To enter commercially viable markets, the following short- 
and long-term business strategies can be used:

•	 Optimised crop combinations by selecting crop 
combinations with similar requirements to achieve 
higher yields and improved grain quality.

•	 Adapt harvesting and grain separation to minimise 
losses and improve grain quality.

•	 Create partnerships with agri-food industries to invest 
in cleaning, sorting and processing infrastructure for 
mixed crops.

•	 Invest in new breeding programs aimed at improving 
grain quality and agronomic suitability for tandem 
cropping 
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